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About the Guidel ine

 This guidel ine is  a strategic tool  for  designers ,  marketers ,  and stakeholders to represent  YAQEEN accurately.  I t
 out l ines the components of  the v isual  ident i ty,  including trademarks,  typefaces,  colors ,  patterns,  themes,  and

.proper usage to create a unified,  professional ,  and global  appearance
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Introduction

T H I S  V I S U A L I D E NT IT Y G U I D E L I N E H A S B E E N C R E AT E D T O E S TA B L I S H A 
C O H E S I V E A N D R E C O G N I Z A B L E B R A N D I N G S Y S T E M F O R YA Q E E N. IT E N S U R E S 
C O N S I S T E N C Y A C R O S S A L L  T O U C H P O I NT S ,  R E F L E CT I N G T H E C O M PA NY’S 
V I S I O N,  M I S S I O N,  A N D VA LU E S.  T H I S  D O C U M E NT P R O V I D E S C O M P R E H E N S I V E 
G U I D A N C E O N T H E P R O P E R U S E O F YA Q E E N'S  B R A N D E L E M E NT S, 
M A I NTA I N I N G T H E I R  I NT E G R IT Y W H I L E  P R O M O T I N G C R E AT I V IT Y W IT H I N 
D E F I N E D PA R A M E T E R S.

2025
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OVERVIEW

YA Q E E N’S  T R A D E M A R K S A R E D E S I G N E D T O E M B O DY IT S 
I D E NT IT Y A N D P U R P O S E.  T H E LO G O R E F L E CT S T H E 
H A R M O NY B E T W E E N T R A D IT I O N A N D N AT U R E, 
C O M B I N I N G A R A B I C C A L L I G R A P HY W IT H E L E M E NT S O F 
H E R B A L M E D I C I N E A N D N AT U R A L B E A U T Y.
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Create with Confidence  – Explore Our Comprehensive Branding Guide!
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Concept

T H E YA Q E E N LO G O R E P R E S E NT S T R U S T,  A U T H E NT I C IT Y,  A N D T H E N AT U R A L E S S E N C E O F IT S 
P R O D U CT S. T H E D E S I G N I N C O R P O R AT E S:

1.  A R A B I C  C A L L I G R A P HY:  T H E L E T T E R S ( ن ق,  (ي,   F O R M T H E C O R E O F T H E LO G O,  S Y M B O L I Z I N G 
C U LT U R A L R O O T S.

2.  P E S T L E S H A P E:  R E P R E S E NT I N G T H E B R A N D’S  H E R B A L A N D N AT U R A L M E D I C I N A L 
F O U N D AT I O N S.

3.  L E A F E L E M E NT:  T H E L E A F I N  T H E S H A P E O F T H E A R A B I C  L E T T E R ( (ق  S I G N I F I E S  N AT U R E, 
G R O W T H, A N D S U S TA I N A B I L IT Y.
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Stay Consistent ,  Stay Recognizable – Access the YAQEEN  Guidel ine Now!
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Logotype Variat ions

YA Q E E N'S  LO G O C A N B E A D A P T E D I NT O VA R I O U S F O R M AT S:

P R I M A RY LO G O: F U L L  C O M P O S IT I O N W IT H I C O N A N D LO G O T Y P E.

H O R I Z O NTA L V E R S I O N:  O P T I M I Z E D F O R E LO N G AT E D S PA C E S.

M O N O C H R O M E V E R S I O N:  F O R S I N G L E-C O LO R A P P L I C AT I O N S L I K E  E M B O S S I N G 
O R G R AY S C A L E P R I NT I N G.

Trademarks

2025
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Clear Space

T O P R E S E R V E V I S I B I L IT Y A N D I M PA CT,  M A I NTA I N A 
C L E A R S PA C E A R O U N D T H E LO G O E Q U A L T O T H E 
H E I G HT O F T H E ( Y )  C H A R A CT E R I N  T H E LO G O.

Trademarks

2025
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Minimum Height

T H E LO G O S H O U L D N O T B E R E P R O D U C E D AT A 
H E I G HT S M A L L E R T H A N 20M M F O R P R I NT O R 60PX 
F O R D I G ITA L U S E T O E N S U R E C L A R IT Y A N D 
R E A D A B I L IT Y.

Trademarks

20 M M

2025
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Permissible Colors

T H E LO G O M U S T O N LY A P P E A R I N  T H E A P P R O V E D B R A N D C O LO R S:  G R E E N, 
B E I G E ,  W H IT E ,  A N D B L A C K. F O R E XC E P T I O N S, C O N S U LT T H E B R A N D T E A M.

R:  65
G:  72
B :  50

H:  79
S :  30%
B:  28%

C=66%
M=51%
Y=78%
K= 48% 

PA NT O N E
19-0419 T C X

Trademarks

413E3D

414832

D6DFA9

PRIMARY COLOR

414832

19-0419 TCX

D6DFA9

P 157-9 U

SECONDARY COLOR

8C857B 5D6439

7762 C403 C

LOGOTYPE

413E3D

19-0000 TCX P 1-2 C

F9F6E7

R:  214
G:  223
B :  169

H:  69
S :  23%
B:  87%

C=17%
M=3%
Y=41%
K= 0% 

PA NT O N E
P 157-9 U

2025

13

������������



OVERVIEW
Trademarks

Typeface
Color  Scheme
Patterns
Themes
Icons
Misuse
Appl icat ions

2025

14

������������



P R I M A RY T Y P E FA C E
C O C O N® N E X T A R A B I C :  U S E D F O R A R A B I C  H E A D I N G S A N D P R O M I N E NT T E X T 
T O C O N V E Y A  S I M P L I C IT Y,  C L E A N LO O K..
JANNA LT:  U S E D F O R E N G L I S H H E A D I N G S A N D P R O M I N E NT T E X T T O C O N V E Y A 
M O D E R N, C L E A N LO O K..

S E C O N D A RY T Y P E FA C E
F O NT:  R O B O T O
U S A G E:  E N G L I S H S U B H E A D I N G S A N D C A P T I O N S.

S U P P O RT I V E T Y P E FA C E
F O NT:  S O U R C E S A N S P R O
U S A G E:  F O R LO N G-F O R M C O NT E NT,  T E C H N I C A L D E S C R I P T I O N S,  A N D 
A D D IT I O N A L B O DY T E X T.

 �  �  �  �  �  �  �  �  �  �  �
 �   �  �  �  �  �  �  


�  �  
  	  �  � כ   �  �
1 2 3 4 5 6 7 8 9 0

COCON® NEXT ARABIC
BOLD

Typeface

A B C D E F G H I J K L
M N O P Q R S T U V W

X Y Z
1234567890

R O B OTO
B O L D

A B C D E F G H I J K L
M N O P Q R S T U V W

X Y Z
1234567890

R O B O T O
L I G HT

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

1234567890

SOURCE SANS PRO
BOLD

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

1234567890

SOURCE SANS PRO
REGUL AR

2025
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Download the logo files  and assets for  proper usage.
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R:  65
G:  72
B :  50

H:  79
S :  30%
B:  28%

C=66%
M=51%
Y=78%
K= 48% 

PA NT O N E
19-0419 T C X

414832

D6DFA9

R:  214
G:  223
B :  169

H:  69
S :  23%
B:  87%

C=17%
M=3%
Y=41%
K= 0% 

PA NT O N E
P 157-9 U

Primary Colors

G R E E N (#3C7D2E) :  R E P R E S E NT S N AT U R E,  H E A LT H,  A N D S U S TA I N A B I L IT Y.
B E I G E (#E0D3B8) :  S Y M B O L I Z E S P U R IT Y,  B A L A N C E,  A N D A  N AT U R A L A E S T H E T I C .

Secondary Colors

D A R K B R O W N (#5B4636) :  R E F L E CT S E A RT H I N E S S A N D WA R MT H.
S O F T W H IT E (#F F F F F F) :  C O M P L E M E NT S T H E O V E R A L L D E S I G N W IT H A  C L E A N 
A N D N E U T R A L B A S E.

U S A G E
P R I M A RY C O LO R S S H O U L D D O M I N AT E M O S T B R A N D A P P L I C AT I O N S,  W H I L E 
S E C O N D A RY C O LO R S A D D A C C E NT S A N D D E P T H.

Color Scheme

R:  140
G:  133
B :  123

H:  35
S :  11%
B:  54%

C=46%
M=41%
Y=49%
K= 7% 

PA NT O N E
403 C

8C857B

F9F6E7

P 1-2 C

R:  249
G:  246
B :  231

H:  49
S :  7%
B:  97%

C=2%
M=2%
Y=9%
K=0% 

403 C

2025
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A R E P E AT I N G M O T I F  B A S E D O N T H E 
A R A B I C  L E T T E R ( (ق  A N D L E A F S H A P E S , 
S Y M B O L I Z I N G N AT U R E A N D T H E B R A N D’S 
C U LT U R A L C O N N E CT I O N.

Patterns

2025
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Social  Media

S O C I A L  M E D I A  V I S U A L S S H O U L D B A L A N C E T H E P R I M A RY G R E E N A N D B E I G E 
T O N E S W IT H C L E A N T Y P O G R A P HY,  M I N I M A L I S T I C  L AYO U T S,  A N D DY N A M I C 
PAT T E R N S. U S E B R A N D E D I C O N S A N D C A L LO U T S T O E N G A G E A N D AT T R A CT 
V I E W E R S.

Themes
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C O L L E CT I O N
A S E T O F C U S T O M-D E S I G N E D I C O N S R E F L E CT I N G K E Y A S P E CT S O F YA Q E E N’S 
P R O D U CT S A N D M I S S I O N,  I N C LU D I N G:

C O S M E T I C S A N D H E R B A L M E D I C I N E.
T O O L S A N D M E D I C A L I N D I C AT I O N S.

Icons

2025
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C O L L E CT I O N
A S E T O F C U S T O M-D E S I G N E D I C O N S R E F L E CT I N G K E Y A S P E CT S O F YA Q E E N’S 
P R O D U CT S A N D M I S S I O N,  I N C LU D I N G:

B O DY PA RT S.

Icons

2025
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D I S TO RT I O N: AV O I D S T R E T C H I N G O R C O M P R E S S I N G O R R O TAT E T H E LO G O.

Misuse
Wrong Usage Examples
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C O LO R A LT E R AT I O N S: D O N O T C H A N G E T H E LO G O'S  C O LO R S.

Misuse
Wrong Usage Examples
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B A C KG R O U N D C O N F L I CT S: D O N O T P L A C E T H E LO G O O N C L A S H I N G O R B U S Y 
B A C KG R O U N D S.

Misuse
Wrong Usage Examples

2025
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E L E M E NT R E A R R A N G E M E NT: N E V E R S E PA R AT E T H E LO G O I C O N F R O M T H E 
LO G O T Y P E W IT H O U T A U T H O R I Z AT I O N.

Misuse
Wrong Usage Examples

YAQEEN
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D R O P S H A D O W S, S T R O K E S: AV O I D A D D I N G U N N E C E S S A RY E F F E CT S.

Misuse
Wrong Usage Examples
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Refer  to the clear space  ru les for  accurate logo  p lacement.
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Applications
Business Card

2025

5.4×8.9 C M

250G S M M AT T E A RT PA P E R:  0.24M M

Darrel l  Steward
Pharmacist

name@yaqeen.com

2118  Thornr idge Cir

+XXX-XXX-XXXX

@yaqeen

yaqeen.sa

name@yaqeen.com

���א��� ����א
������

name@yaqeen.com

2118  Thornr idge Cir

+XXX-XXX-XXXX
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F Side

B Side



Applications
Cream Bott le
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Applications
Candle jar
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Applications
 Cosmetic Bott le
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Applications
Glass Jar Sticker
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Cap Body



Applications
Covers
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Applications
Social  media
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Informative Post



Applications
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Social  media

Informative Post



Applications
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Social  media

Informative Post



Applications
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Explainers

Social  media



Word & Picture

Applications
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Social  media



Applications
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Social  media

Products and services



Applications
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Social  media

Video Thumbnails



Bring Our Vis ion to L i fe – Star t  with the YAQEEN Visual  Identity Guidel ine!
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THANK YOU

1


